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On May 20, the National Association of Private Enterprise (ANEP) issued a statement condemning
a boycott of Salvadoran coffee by the US-based Neighbor to Neighbor organization. According
to the ANEP representing El Salvador's major business interests , the US group promotes actions
in violation "of the right of countries to free trade," established in the Geneva accords, and
the "interests of the Salvadoran people who struggle to survive" after 10 years of war. ANEP
submitted a formal complaint to the Private Entities Federation of Central America and Panama
(FEDEPRICAP). In turn, the federation plans to submit the case against Neighbor to Neighbor for
a hearing at the next general assembly of the International Labor Organization (ILO). The boycott
has reportedly cost El Salvador some $200 million export revenue. Neighbor to Neighbor received
support from dockworkers, preventing the unloading of Salvadoran coffee shipments on the east
coast of the US and Canada. Proctor and Gamble, a major distributor of processed foods, including
coffee, pulled all its advertisements from a Boston TV station after the station aired an ad calling on
viewers to participate in the boycott. The brief message consisted of a visual of a cup of Salvadoran
coffee running over with blood. Consumers were requested to stop buying Salvadoran coffee,
because in doing so they are financing the ultrarightist death squads. (Basic data from AFP, 05/20/90)
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